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Introduction 

This document is a companion to the ‘European Curriculum of Creativity Training in Entrepreneurship’ 
developed as part of the Creativity Training for Europe (CT+) project. The project aims to assist 
people with creative talents by providing resources to help them utilise their abilities in a productive 
manner. This can include using their creativity for entrepreneurial endeavours, career opportunities 
or for their own personal and professional growth. The project consortium has developed a selection 
of open educational resources (OERs) to support this aim. 

You have also available ‘European Curriculum of Creativity Training in Entrepreneurship’ and the com-
pendium of activities developed to improve entrepreneurial competencies. 

Aims of the Methodology

The curriculum that has been developed aims to improve the competences of creative people and 
entrepreneurs. This methodology aims to support those who work with creative people and provide 
guidance on how they can encourage creative people to utilise their abilities more productively. The 
methodology’s primary purpose is to emphasise the importance of entrepreneurial training regard-
ing creativity and innovation. This OER is aimed at those educators who work with creative people 
or with budding entrepreneurs. 

There is a focus on the ‘gamification’ of learning as this mechanism is often overlooked in the field 
of adult education. Gamification has been shown to be a creative and innovative way to engage with 
learners of all ages and ability levels. It is also being increasingly utilised in all fields of education in-
line with technological advances and increasing digital capabilities. 

Methodology Structure

As with the curriculum, the methodology is separated into five distinct chapters based around key 
entrepreneurial themes identified by the consortium during the research phase of the project. Under 
these five key areas a further five specific entrepreneurial competencies were identified and activities 
were created to assist users to develop or improve these competencies. 

The chapters of this methodology follow the structure as displayed in the following diagram and 
focus on the development of the key entrepreneurial themes and competencies displayed. 

There are also a selection of practical activities to accompany the information provided in each of 
the chapters. These activities aim to provide the reader with engaging ways to develop their own 
competencies and to support the abilities of those creative individuals they work with. 

For further reading regarding entrepreneurial competencies please use the following links to read 
the EU ‘EntreComp: The Entrepreneurship Competence Framework’ research document and the ‘En-
treComp into Action’ user guide. This is a detailed piece of research regarding the key competencies 
entrepreneurs possess and a guide how you can implement initiatives to encourage entrepreneurial 
activities. 
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‘EntreComp: The Entrepreneurship Competence Framework’

https://ec.europa.eu/jrc/en/publication/eur-scientific-and-technical-research-reports/entrec-
omp-entrepreneurship-competence-framework

‘EntreComp into Action’

https://ec.europa.eu/jrc/en/publication/eur-scientific-and-technical-research-reports/entrec-
omp-action-get-inspired-make-it-happen-user-guide-european-entrepreneurship-competence

EU EntreComp Framework Diagram

https://ec.europa.eu/jrc/en/publication/eur-scientific-and-technical-research-reports/entrecomp-entrepreneurship-competence-framework
https://ec.europa.eu/jrc/en/publication/eur-scientific-and-technical-research-reports/entrecomp-entrepreneurship-competence-framework
https://ec.europa.eu/jrc/en/publication/eur-scientific-and-technical-research-reports/entrecomp-action-get-inspired-make-it-happen-user-guide-european-entrepreneurship-competence
https://ec.europa.eu/jrc/en/publication/eur-scientific-and-technical-research-reports/entrecomp-action-get-inspired-make-it-happen-user-guide-european-entrepreneurship-competence


Being an entrepreneur is not an easy career choice for anyone. 
There are many practical considerations to take into account 
before you undertake an entrepreneurial endeavour. This chap-
ter will focus on some of the practicalities of entrepreneurship 
to provide the information, advice and guidance to any creative 
individual looking to be more entrepreneurial.

Chapter 1: Practical 
Entrepreneurship 
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Introduction

Key concepts

Creativity – requires the use of imagination to create something new. Being creative involves using 
or producing original or unusual ideas. Creativity can take many forms including art, design, music, 
problem solving and creative thinking. 

Entrepreneurial – is a ‘mind-set’ that requires the pursuit of 
opportunities beyond the resources you control. It involves 
a level of innovative thinking in order to identify a product 
or service that addresses a need. 

Risk – involves the possibility of being exposed to danger 
or loss. Being entrepreneurial usually involves some level 
of risk, whether it be financial (e.g. taking a loan to get 
started or giving up your full-time job to pursue your en-
deavour) or personal (e.g. the time commitment required 
to be an entrepreneur). 

Innovation – is the successful exploitation of new ideas and 
creative thoughts. It involves the creation, development 

and implementation of a new idea, product or service. The aim is to improve efficiency, effectiveness 
or competitive advantage. 
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Resilience – is the capacity to recover from difficulties, challenges or failures. Being entrepreneurial 
requires a certain level of resilience in order to continue to work towards a goal even when things 
get challenging or appear to be too difficult. 

Being entrepreneurial requires a wide range of competencies and some individuals are more com-
fortable and capable pursuing entrepreneurial endeavours than others. However, we can identify 
some of the practical competencies that a potential entrepreneur can develop and improve. The 
following competencies are key aspects of practical entrepreneurship that should be understood 
and developed by any budding entrepreneur. 
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Strategic thinking

Strategic thinking is an intentional cognitive process that focuses on the analysis of critical factors 
and variables that influence the long-term success of a business, a team, or an individual. 

Strategic thinking includes finding and developing a strategic foresight capacity for anticipating 
threats and vulnerabilities to guard against and opportunities to pursue; by exploring all possible 
future scenarios, and challenging conventional thinking to foster decision making in the present. 

It leads to a clear set of goals, plans, and new ideas required to survive and to thrive in a competitive, 
changing environment. Strategic thinking requires research, analytical thinking, innovation, prob-
lem-solving skills, communication and leadership skills, and decisiveness.

Strategic thinking can be extremely effective and a valuable tool, as it can help you develop an entire 
set of critical skills:

• To simultaneously use the logical (left) and creative (right) sides of the brain 

• To define a clear business or personal vision, with a specific purpose and a visioning pro-
cess

• To clearly define objectives and develop a strategic action plans for each objective: break 
them down into tasks, and list all required resources within a specific timeline for each task

• Create benchmarks during the thinking process to develop flexibility in plans and to review 
the progress and recognising the opportunities

• To be proactive and anticipate change, rather than being reactive to changes after they 
occur

• To use experiences to enable “thinking better” on strategic issues; to delegate and trust to 
others to seek advice and learning from others; someone they can confide in and offer up 
ideas for feedback

• To improve the ability to balance creativity with a sense of realism and honesty about what 
is achievable in the longer term. 
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Basic design

The purpose of design is much more closely linked to strategy than aesthetics. Design is the process 
of intentionally creating something while simultaneously considering its objective (purpose), func-
tion, usability, economic or sociocultural factors, AND aesthetics. 

In general terms, design is the transformation of a concept, idea or theory into a drawing, plan, 
specification, model, and so on that ultimately allows a series objectives to be achieved or resolved. 
It is concerned with ideas and problem solving on technical, functional, aesthetic, economic and so-
cio-political levels. Through intelligent use of tools and resources, a better outcome can be achieved, 
and for less money.

Design has been one of the most relevant aspects of human expression since the appearance of an-
cient civilisations like the Egyptian or the Greek, and although the digital age has entailed designing 
with interactive software, design still revolves around age-old principles. The purpose of design is 
to harmoniously transmit a message and evoke specific emotions on the viewer, to create deeper 
lasting connections between the sender and the recipient. 

Graphic design focuses on the “look and feel” of elements: it combines visual features such as imag-
es and typography, to convey information or create an effect. 

Some of its most relevant benefits are:

• Boosting creativity which can lead to better problem-solving skills

• Improving communication skills

• Enhancing social connection

• (Business) Achieving brand recognition or creating a special bond with groups of interest

• Providing identity to a specific product, service, brand, company or character.
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Problem solving 

Problem solving, as its name suggests, is the process of finding solutions to problems encountered 
in life. Such solutions are usually specific and depend on the context or situation that frames the 
problem. 

Strong reasoning and problem-solving skills are highly relevant to face every-day challenges, such 
as being a dreamer and wanting to achieve something great in life, or hoping to beat the competi-
tion at the workplace or to stand out as the only brand in the market. The effective problem-solving 
skills not only help you to improve creative thinking and right reasoning, they also promote self-con-
fidence in both personal and professional life.

It helps individuals and/or groups to improve:

• Creativity

• Research

• Teamwork

• Emotional Intelligence

• Risk management

• Decision Making
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Organisational mind-set

A mind-set is a way of thinking, a frame of mind. It is the collection of thoughts and beliefs that make 
up one’s thinking habits, the mental attitude, inclination or disposition that determines a person’s 
interpretations and responses to events, circumstances and situations. A person’s mind-set influenc-
es how they make sense of the world and how of themselves. Thinking habits affect how a person 
thinks, what they feel, and what they do.  

Mind-sets are usually divided in two categories: fixed mind-set and growth mind-set. In a fixed 
mind-set, a person believes their qualities are fixed traits and therefore cannot be changed. They 
rely on their innate intelligence and talents rather than working to develop and improve them. They 
usually believe that talent by itself leads to success, and effort is not necessary. Instead, in a growth 
mind-set, a person has the fundamental belief that their learning and intelligence can grow with 
time and practice. They realize that effort has a potential effect on their success, so they work harder, 
leading to higher achievement.

The mind-set that drives an organisation has significant implications for how individuals and the 
organisation itself develop, adapts and navigate in a fast and changing environment. Its mind-set 
greatly influences how challenges are addressed and it can be determinant to success or failure. 
Those companies with a fixed-minded culture are less likely to take on challenges and risk failure. 
When failure occurs, those with a fixed mentality manage less than growth-minded organisations 
and are much less likely to learn from failure.
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Emotional intelligence

Emotional intelligence is the meeting point of emotion and cognition; providing a framework from 
which to apply principles of intelligence to emotional responses and comprehend that these may be 
logically consistent or inconsistent with particular beliefs about emotion. It refers to the ability of be-
ing conscious of all emotional states; identifying, validating and properly expressing and managing 
emotions, might them be our own or others’. It is the quality that enables us to wisely confront (with 
patience, insight and resourcefulness) the numerous challenges we may face in our relationships 
-with ourselves and with others-. 

It is commonly said to include three main skills: emotional awareness, or the ability to identify and 
name one’s own emotions; the ability to harness those emotions and apply them as useful tools 
for obtaining beneficial outcomes; and the ability to manage emotions, which includes both con-
trolling one’s own emotions (not letting emotions control oneself) when necessary and helping 
others to do the same.

Emotional intelligence facilitates one’s capacity for highly important skills such as: resilience, motiva-
tion, empathy, reasoning, stress management, communication, and our ability to read and navigate 
a plethora of social situations and conflicts. It is crucial to lead a more fulfilled and content life.



Chapter 2: 
Networking and 
Communication 

In this chapter we will try to understand how to develop and 
above all how to conduct a training and empowerment path 
focused on networking and communication.
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Introduction

The methodology we have worked on lays its foundations on a radical change in the training ap-
proach, moving from a trainer-centered methodology to an experiential methodology oriented to 
the participants.

It is an innovative methodology, based on experiential learning that puts gaming, creativity and the 
arts among its main tools.

Our training methodology is based on the game, because the game is an innate form of communi-
cation and learning that is part of us since birth and succeeds in overcoming both generational and 
cultural barriers.

The game allows the subject to enter the reality from ‘another side’, to reach a dimension that does 
not distance itself from life but allows it to be approached with different languages, schemes, and 
dynamics. 

The training package is based on participant-oriented and experiential learning methods with the 
active involvement of the participants.

It is immediately useful to highlight how much the training methodology, especially in a topic fo-
cused on communication, is an integral part of the teaching itself that you want to transfer. As if 
to say, especially speaking of experiential learning style that the first experience that is put on the 
training table is precisely the training style and, in particular, the communicative style of the training 
method.
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Just as in order to arrive at effective communication it is necessary to start from listening, in the same 
way if we want to develop an effective training methodology we should start from learning, that is, 
from observation and listening to students, making the most of empathy and flexibility in building 
the training program.

It will certainly not be simple, or even possible, to know immediately the learning styles of our par-
ticipants, but what is now clear is that learning that passes through emotions and experiences is 
decidedly more effective than that that passes exclusively through mind.

In fact, we will not limit ourselves to dialogue only with the minds of the students, but we will put in 
place a training that can also speak to the body, heart and spirit of our participants, respecting what 
is called a holistic approach.

Everything around us communicates! In this sense, it is essential not only to plan the so-called train-
ing program, but also to take care of the spaces, the style of communication, and the knowledge of 
the target of the students.
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Communication and Networking

Traditional Teaching Construction-type teaching-learn-
ing

Disturbing element to repress, the 
teacher’s prominent position and the 

pupil’s subordinate position

Fundamental element that constitutes 
the substratum of safe, free, independent, 
critical personalities, consciously initiated 

on the processes of self-realization, 
and at the same time capable of contrib-

uting  
to the needs of community development

Learning based on creativity is more useful, lasting and 
resistant of another acquired by mere transmission and 

in an authoritarian climate

It must occur by problematization

The new Training

It is assimilated to mental models, 
to internalized logical structures that 

make the answer quick and faster:

CONVERGENT THOUGHT

One begins to think productively  
or divergently, discovering new 
connections, and with the help 

of imagination and creative atti-
tudes, one arrives at the exper-
imentation of new paths or the 
knowledge of aspects of reality:       

DIVERGENT      THOUGHT
Therefore creativity is not meant only 
by products of imagination and imag-

ination, distinct and detached from 
all forms of rationality. Creativity and 
rational thought constitute two indis-
soluble faces of the same coin, both 

educable

One of the most appreciated Italian methods, Maria Montessori’s methodology (1870-1952), deserves 
a mention and it is frequently used both in Italy and in the world, which remains one of the most 
widespread educational methods today.
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What is Montessori Education?

Montessori is a method of education that is based on self-directed activity, hands-on learning and 
collaborative play. In Montessori classrooms children make creative choices in their learning, while 
the classroom and the highly trained teacher offer age-appropriate activities to guide the process. 
Children work in groups and individually to discover and explore knowledge of the world and to 
develop their maximum potential.

Montessori classrooms are beautifully crafted environments designed to meet the needs of children 
in a specific age range. Dr Maria Montessori discovered that experiential learning in this type of 
classroom led to a deeper understanding of language, mathematics, science, music, social interac-
tions and much more. Most Montessori classrooms are secular in nature, although the Montessori 
educational method can be integrated successfully into a faith-based program.

Every material in a Montessori classroom supports an aspect of child development, creating a match 
between the child’s natural interests and the available activities. Children can learn through their 
own experience and at their own pace. They can respond at any moment to the natural curiosities 
that exist in all humans and build a solid foundation for life-long learning.

The Association Montessori Internationale (AMI) was established by Maria Montessori in 1929 to 
protect the integrity of her work and to support high standards for both teacher training and schools. 
Today, AMI continues to uphold Maria Montessori’s vision while collaborating with contemporary 
research in neuroscience and child development. Montessori Northwest is proud to be an official 
teacher training centre of AMI, training teachers to work with children from birth to age twelve. 

Recent research and studies on creativity have produced a wide range of theories from the Psycho-
dynamic to the Cognitive to the Humanistic one, to name just a few. The figure that emerges is that 
there is a strong tendency to use the different methodologies, so much so that there is a “Research 
Project on the mapping of active teaching methods” edited by teachers.

The world of education is undergoing profound changes strongly influenced by digital technology, 
social networks and changes in socio-cultural habits. 

Young people in particular must take care of their training over time: building their own personal 
brand. 

In the era of blogs, social networks or more generally virtual and real communities, we need to know 
about communication strategies, behavioural policies and information management.

http://www.metodologiedidattiche.it/il-progetto/
http://www.metodologiedidattiche.it/il-progetto/
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Chart #8 

Thus, creative training becomes learning, stimulates new connections and interactions. Not only in 
schools, but also for companies, it means enhancing the potential of the team and optimizing its 
internal resources and the ability to know how to choose the most appropriate solutions, among 
existing elements, to generate new useful and valuable ideas. 

Isn’t problem solving one of the indispensable skills required in the workplace?

INDIVIDUAL 
TRAINING 
TECHNIQUES

GROUP 
TRAINING 
TECHNIQUES

CREATIVE AND 
COOPERATIVE 
TECHNIQUES

From programmed education to e-learning

Mastery Learning 

communica
Multi-way 

tion

(Lesson)One-way 
municationcom

Discussion 
techniques

Simulation 
techniques

Case method

Incident progress

Research-action in the class

Demonstration exercises

Analysis exercises

Laboratory

Roleplaying

In basket 

Business Game

Cooperative Learning

Brainstorming

Synectics

Papsa Method: Presentation, Anal
ysis, Production, Selection and Ap
plication

Six Thinking Hats written by De 
Bono
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Theatre methodology

Another very useful training method is based on theatre and its huge experience. The aim is to ex-
plore, through the tools of Theatre, possible ways of communication, also beyond words, between 
different cultures, overcoming linguistic and communicative difficulties. The aim is also to use thea-
tre’s tools as a new form of communication, of artistic and intercultural mediation, as a communica-
tive, educational and efficient tool. 
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Educational theater

The theoretical framework to which the educational theater refers is rich and calls into question, 
among others, the Stanislavsky method and the Theater of the oppressed, a method devised by the 
Brazilian director Augusto Boal. The latter in particular makes it possible to implement the process 
of conscientization of which the pedagogist, his compatriot, Paulo Freire, father (and author) of the 
Pedagogy of the oppressed (Freire, 2004) speaks.

Theater offers the possibility of staging reality, with the dual purpose of understanding and trans-
forming it, handling it without incurring too many dangers, thanks to the possibility of assuming an 
identity - at least apparently - different from one’s own. In this way it is possible to observe not only 
reality but also oneself. Observing oneself in action therefore allows one to intervene on one’s own 
behavior, making changes there where it is deemed necessary.

In fact, in the theatrical interpretation we are not only actors, but also spectators, as observers, of 
themselves and of others. In staging a character there is a way to identify similarities and differences 
that that character has with the person who is interpreting or observing it. We discover parts of our-
selves that had never been expressed before; in this way it is realized that diversity is found first and 
foremost within oneself, an awareness that makes it easier to understand and accept that of others. 
The theater thus becomes a place of authentic communication, with himself and with others, where 
it is possible to empower all the skills related with communication.

The technique of improvisation, in particular, 
gives the possibility to talk about oneself and to 
represent one’s own inner world: “We began to 
understand that, once you create certain condi-
tions, here are those adolescents who were so 
embarrassed at first to see them unleashed, to 
feel free to manifest their own world, to pull it 
out of the den where they usually hid it. We be-
gan to understand that it was their life that they 
were bringing out in improvisations, improvisa-
tions that at a certain point became more specif-
ic, because only after the climate had warmed up 
did we begin to come up with the texts and make 
them improvise starting from the scenes-situa-
tions that we proposed to them.
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And in this way it was as if the boys took the characters and the parts to be played were born natu-
rally: this happened under the eyes of all, their lives were finally exposed, unmasked by themselves, 
they needed to take a mask, a character in fact, to tell something of himself through that fiction. So 
what were we doing, a staging? No, we were putting in life”.

Making theater in educational contexts thus becomes a way to work on self-awareness, on the en-
counter with others, on dialogue with the differences seen no longer as something negative to ob-
scure, but as resources to be exploited. Moreover the theatrical activity using a laboratory modality 
«allows to put in place strategies proper to socio-cultural constructivism: active involvement of the 
learner in the construction of knowledge, significance of the work context, central role of commu-
nication in a community; but above all, due to its specificity, the theater, like the other arts, imposes 
a “do” much more than other disciplines: it is not a theater if not in a laboratory format “. In this 
way, positive interdependence and the development of social skills are promoted, since teamwork 
becomes fundamental to reach the final goal. Each component, through its own subjectivity, must 
make its contribution, thus implementing a process of empowerment and self-awareness.
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The essential role of Trainers

Applying creative processes in training process opens the door to a new model of training for train-
ers. Of course, it cannot be separated from experience, constancy, concentration and commitment: 
fundamental ingredients in the learning process.

A creative approach’s aim is to develop the skill of the trainer in reformulating his teaching proposal, 
in order to set up an environment that enables and enhances the learning. It is not just a question 
of knowing how to provide teaching, or of how to “do” the trainer, but to master the methods nec-
essary to “be” a trainer.

An innovative and effective orientation that does not stop at the transmission of knowledge, but 
aims to develop an understanding of the objectives, and the ability to know how to evaluate the 
training path.

Rethinking and rethinking yourself, in creative training, entails a predisposition to growth: it allows 
the trainer to train that creativity necessary for the conception of new methodologies, to reach the 
attention of his students in any context or sector.

The training of trainers must be able to create paths and relationships, to get involved without feel-
ing “scrutinized”. It is a trigger that predisposes to change and accompanies the development of 
reflective and problem solving skills: an ideal training model for a constant professional and human 
growth, which knows how to enhance the teacher and empower the student. 

Micro and macro interact constantly generating motivations, commitment and participation. For 
these reasons the trainer must experiment more and more approaches and innovative tools, also 
associating different disciplines. Training is increasingly experiential, and the ideal place to generate 
learning capable of producing personal and professional changes consistent with the dynamics of 
development of the socio-economic scenario and the competitive needs of organizations.

Statistics show that in 2030, around 40 million profiles will be missing to play increasingly sophis-
ticated roles in advanced economies. And some more shrewd countries are investing in education. 
Italy struggles to metabolize these challenges. In a country with> 11% of NEET, we navigate in an 
inefficient labour market that is the result of divisions and not of alignment between training and 
employment policies.

The crisis has changed priorities. In times of crisis, what is considered superfluous is left aside, paying 
attention only to what is useful.

This is a mistake, the usefulness of the useless is discovered later.

The school must not be a closed place of study, but a crucial factor for economic and social growth. 
Here the importance of school/job alternation (Alternanza Scuola/Lavoro) emerges. Schooling in 
general is high, but we try to understand the style with which the worker understands the organi-
zational action, stress management, self-mastery, knowing how to develop creative thinking, relat-
ing to others. We need to know and understand aspects such as corporate culture, soft skills, time 
management, problem solving, negotiation, the environment and safety at work. The skills are not 
such forever, but require maintenance with training. We need skills that must come from a qualified 
university and post-graduate education.

The training courses offer many different teaching materials and exercises including: articles, pres-
entations, the quizzes, lecture and learning assessment tests, exercises, supporting bibliography, 
useful links, videos, etc.
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An example of creativity techniques:

The guiding principles of creativity are;

Individual creativity techniques:

to improve self-expression and communication
to improve awareness and safety
to improve the creative imagination
to awaken intuition
group creativity techniques
to define a problem
to obtain absolute originality
to generate new ideas
for the association of ideas
to select and improve new ideas



Chapter 3: Self-
Development 

There is a strong need for developing innovative method-
ologies, and many courses should require as prerequisite an 
effective methodology as an evidence. In this section, we will 
work on how to learn about the training of five competenc-
es related with self-development and activities to help par-
ticipants develop Self-esteem, Self-confidence, Motivation, 
Initiative and Autonomy.
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Self-development

The methodology is the way of learning, also defined as a system of practices and procedures that a 
teacher uses to teach. We will define a methodology to train self-development. So, is it possible? 
Could you train your emotions? And if possible, what is the best way? 

Answering the question of how to learn is one of the most important challenges for teachers, even 
when in most scenarios it is natural or intuitive. The human being learns simply by exposure but 
sometimes needs some extra motivation. In fact, there are different ways of learning, or we should 
say different learning styles:

You can use any of them to learn, but you probably have a favourite one. If you do not know it yet, 
it is time to figure it out, otherwise you could find some extra obstacles to effective learning. Visit 
this link to explore this more: 

http://www.educationplanner.org/students/self-assessments/learning-styles-quiz.shtml 

http://www.educationplanner.org/students/self-assessments/learning-styles-quiz.shtml
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Take a look now at the learning pyramid: 

Studies show that varying your learning methods and materials will improve your efficiently and 
recall of information, and enhance your learning experience. The “learning pyramid”, sometimes 
referred to as the “cone of learning”, shows how most persons only remember about 10% of what 
they read, but retain nearly 90% of what they learn through teaching others. The Learning Pyramid 
model suggests that learning by doing is more effective than learning by reading and that varying 
learning methods will lead to deeper learning and longer-term retention. Therefore, the more sens-
es we imply in the learning process, the more significant this will be. Our methodology aims to 
include activities that should imply as many senses as possible.

Gamification

The application of gamification in a pedagogical context provides some remedy for many learning 
problems that we can find in traditional methods of instruction. The use of gamification could pro-
vide a partial solution to the low motivation and engagement the training systems are facing today.

How we can help lead to a successful gamification strategy? Gamification elements are person-
al/self-elements (badges, levels, time constraints) and social (competition, cooperation, sharing 
achievements). If we want to achieve a “mindful approach” we have to start for using these five 
elements. 
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Technology ICT tools

The use of the technology is not only a support but also a powerful boost to self-development. We 
all strive to become better versions of ourselves and evolve as people. However, you may feel like 
you don’t have the time to invest in personal development or don’t know where to start. Luckily with 
the technology available today, improving personal development and accessing self-improvement 
material has never been easier. There are many resources on internet ready to go and help your 
personal development. 

The methodology should be active, social, funny and technological

With all of this in our mind, we can start to talk now about how to learn to improve self-development, 
and more precisely, the self-esteem, Self-confidence, Motivation, Initiative and personal autonomy.
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Self-esteem

How to develop self-esteem?

We have to work the knowledge, skills and attitudes that we have in the curriculum in the way we 
have talking, which means funny, in an active way and with the help of technology and in collabo-
ration with others.

Gamification

Smiling and playing are the best combination of life also in learning, perhaps because learning and 
life are two sides of the same coin. Gamification is the use of game elements and techniques in non-
gaming contexts, but what are exactly a non-gaming context? 

Socialization 

Self-esteem is in large part the product of a social process. One of the main reasons people feel im-
portant and special is because they have friends and belong to social groups which regard them as 
important and special. People who feel like they have an important role to play in their family, their 
peer groups, their community, and their culture will tend to feel good about themselves

Technology

Technology as a whole gives you more opportunities and techniques to learn and try new things that 
can help you develop confidence and self-worth. This makes sure you are building your self-confi-
dence and esteem in other ways — especially by interacting with you and playing with friends.

Fun

People who participate in physical activities learn to appreciate and become more aware of their 
bodies and their abilities. People may experience a healthier sense of self as a result of learning 
physical and social skills during organized activities. As People learn new skills, it increases their con-
fidence to try new things. When People feel good about who they are and value their bodies, they 
are also more likely to make healthier food choices.
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Self-confidence

How to develop self-confidence?

Starting from the knowledge, skills and attitudes that appear in the curriculum and following the 
methodological recommendations, we will develop dynamic, social and fun activities with the help 
of new technologies.

Gamification

Gamification helps to tackle tough problems with more creativity and determination. The games 
have already found a way to give us confidence to initially learn and continue playing. You usually 
find a tutorial or incremental of easy to more difficult transitions and a lot of positive reinforcement 
in feedback. Every time you play and you don’t succeed, you tend to know exactly why due to the 
comments the game has given you. 

Socialization

Confidence is a deep-rooted feeling and can be rocked quite significantly through lots of what may 
seem trivial or meaningless comments. For people confidence and self-esteem are what I can gather 
from my circle of friends, former co-workers serious stumbling blocks in careers and life in general.

Technology

There are few areas of our life that have not been transformed by modern technology; psychologi-
cally, the good news is that technology can help us transform ourselves. You can use modern tech-
nology to remind yourself of your worth, your value to yourself and your friends and of your talents 
and interests.

Fun

We are always so busy that sometimes it is difficult to find the time to do things just for fun. But there 
is something magical that happens when you do something just because you want to. It makes you 
feel more in control of your own life and reaffirms your subconscious that you are important and 
that your happiness is important.



31

Motivation

How to develop motivation?

Following the previous recommendations, review the knowledge, skills and attitudes of the motiva-
tion competency that are included in the curriculum, and then add the methodological guidelines, 
in this way we will integrate into practice all the keys to effective and meaningful learning.

Gamification

Gamification is the application of game features, mainly video game elements, into learning con-
text for the purpose of promoting motivation and engagement in learning.  A critical analysis of 
gamification is needed in the sequence of developing an effective methodology although it is quite 
evident the effect of gamification on motivation and engagement.

Socialization

Part of living in any society demands an individual to adhere to social standards of that particular 
culture. Upon developing from an adolescent to an adult in society, people must use different forms 
of socialization to prosper in their given culture. In the Maslow’s Theory of Human Motivation, the 
hierarchy of needs is: Physiological; safety; affection; esteem; self-actualization

Technology

Training and development is just one of the many ways in which people can employ smart technol-
ogy to help create not only a better workplace environment but better employees as well. Smart 
gamification, in particular, is gaining traction as a means of creating a swifter learning process that 
results in greater learning retention as well as improved behaviour modification.

Fun

For many people, working or learning with fun can be both challenging. For the average people, 
there are no tangible rewards attached to achieving certain goals or finishing big projects. Instead, 
they should find ways to motivate and reward themselves to make work more fun and push them-
selves to improve.
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Initiative

How to develop initiative?

The ability to see something that needs to be done and stepping up to do it is a game changing 
habit that can help you to stand out at both your personal and professional life, of course we are 
talking about the ability to show initiative. 

If you constantly wait to be told what to do, then you waited too long. Do not forget to follow the 
knowledge, skills and attitudes of the curriculum, by the way.

Gamification

When you design it correctly, gamification has proven to be very successful in engaging people 
and motivating them to change behaviours, develop skills or solve problems. The trend has roots in 
employee performance, corporate training and personal development, though it has also expanded 
into customer engagement and innovation. No matter the end goal, gamification can add clarity and 
inject fun into your learning initiatives.

Socialization

When you show initiative, you do things without being told; you find out what you need to know; you 
keep going when things get tough; and you spot and take advantage of opportunities that others 
pass by. You act, instead of reacting. In socialization, you choose to participate in certain activities 
that will likely result in outcomes that you view as favourable.

Technology

The machines are consuming talents of human work. And it’s not just about repetitive and low skill 
jobs. Automation, robotics, algorithms and artificial intelligence (AI) in recent times have shown that 
they can do the same or even better job than humans. This scenario will force the development of 
human talents that machines cannot match or to help humans associate with technology. The good 
news is that initiative is a skill that you can develop.

Fun

“There are three types of people in this world: those who make things happen, those who watch 
things happen, and those who wonder what happened.”

– Mary Kay Ash, American businesswoman
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Personal autonomy

How to develop personal autonomy?

As we explain in the curriculum, where you can find also knowledge, skills and attitudes, personal 
autonomy refers to a person’s sense of self-determination, of being able to make choices regarding 
the direction of her or his own actions, including the freedom to pursue those choices. With person-
al autonomy, an individual is able to engage in effective self-regulation—successfully monitoring 
needs and values

Gamification

A gamification experience has to incorporate not just explicit engagement, but meaningful choice. 
When a learner makes a choice in a gamification environment, the system, teacher or environment 
responds in some way. The relationship between a learner’s choice and system’s response is one way 
to characterize the depth and quality of game.

Socialization

A pull toward autonomy leads toward differentiation from other people and the physical environ-
ment, connoting individuation, separation, independence, freedom, and the like. The tendency to-
ward autonomy, however, is met by a countervailing pull toward surrender, felt by the individual as 
a desire to become part of something greater than oneself, uniting with others and with the physical 
environment. Surrender is reflected in concepts such as community, union, interdependence, and 
obligation.

Technology

As robots, automation and artificial intelligence perform more tasks and there is a massive irruption 
of technology at work, experts say a wider range of education and skill development programs will 
be created to meet new demands. You will create the jobs of the future, not simply train for them, 
and technology is already key and it is undoubtedly playing a great role in the current scenario.
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Fun 

According to the economic theory of loss aversion, we’re much unhappier when we lose something 
than when we are pleased when we gain something new. The more sense of autonomy you have at 
life, the more satisfied you will be with your decisions and the less likely you were to be unhappy. 

Some notes to summarise:
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Lifelong Learning Horizon

It is something natural for the human being, we are always learning, every day, most of the time we 
do not realize, it just happens. But things have changed and now we need to pay attention to learn-
ing process and be aware of what we need and how to learn it. At home and at work, to function 
effectively day by day in the midst of a rapidly changing world, we need to learn new things.

We have to be aware of our lifelong learning path and, consequently, integrate self-development 
training as a philosophy of life.

Lifelong learning is defined as the development of human potential through a continuous support 
process that stimulates and empowers people to acquire all the knowledge, values, skills and under-
standing that they will require throughout their lives and apply them with confidence, creativity and 
enjoyment in all roles, circumstances and environment.

Flexibility and adaptability

As we said, things are changing very fast in the middle of a rapidly changing world and we are also 
changing in the middle of this constant movement. It’s like traveling in a boat, we need to keep bal-
ance all the time and in life we need to adapt to constant changes. 

Developing knowledge

We have to be permanent learners with an expert mind-set and therefore we have to aspire to de-
velop knowledge, always exploring, discovering and testing new scenarios.



Chapter 4: 
Professional 
Development 

A pro-active and positive approach to professional develop-
ment is vital to both you and your learners. Professional devel-
opment can take place in the workplace, a learning environ-
ment or even at home or another informal setting. It should 
be used as an opportunity for lifelong learning with a focus on 
both professional and personal improvement. 



37

Introduction

Continuing professional development (CPD) should 
form an important part of everyone’s careers and you 
should take ownership of your own development in or-
der to give yourself the best chances of fulfilling your 
potential. Seeking out professional development op-
portunities should be encouraged at every stage of our 
lives as we should never stop seeking to learn and im-
prove ourselves. 

Professional development can be seen as even more important to those working with their creative 
talents and/or those working entrepreneurially. This is due to the nature of their work and the focus 
on the creative process that may restrict their ability to develop additional competencies. It is vital 
for creative individuals to gain new complimentary attributes and competencies that can assist them 
to do more with their creative talents. 

These competencies may include;

• Financial and business knowledge 

• Networking and communication skills 

• IT and digital skills

• Social media and marketing skills

• Time management and productivity 

• Conflict management 

It is important for all individuals to identify which competencies they 
are lacking or wish to improve. The list of potential professional de-
velopment areas is not exhaustive and is completely subjective to 
the individual. The key factor is that once you have identified the 
areas for improvement, you must develop and implement a struc-
tured professional development action plan to address the gaps in 
your knowledge. 



38

There are also many different mechanisms for undertaking pro-
fessional development including certified courses, seminars, 
workshops and job shadowing. It is important that you under-
stand your own preferred learning style before identifying the 
professional development opportunities you intent to pursue. 
You should focus on formats of CPD that you feel will be most 
beneficial to you and your identified development goals. 

The following diagram outlines a basic explanation of the professional development planning pro-
cess. A more detailed approach to action planning is available in chapter 4 of the ‘European Curric-
ulum of Creativity Training in Entrepreneurship’. 

The concept of professional development is quite simple and is focussed on gaining or improving 
professional competencies and skills. However, truly successful professional development requires 
you to utilise a set of personal competencies that all individuals possess but that some use more 
productively than others. The following competencies are key to the professional development pro-
cess and should be nurtured and developed as part of the CPD process. 
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Aspiration

Aspiration is a key attribute for all individuals no matter 
who you are or what you do. It drives you to challenge 
yourself and to try to achieve your goals. Aspirations are 
completely subjective to the individual and are formed 
through experience and a desire to improve yourself in 
some way. It works as a motivating factor in your decision 
making process and can help you strive to achieve a gen-
eral or specific outcome.

Your aspirations will change over time and it is important that we all review and manage our aspi-
rations as our careers develop. Aspirations can be personal (e.g. to be more positive, to be more 
objective or to be more committed) or professional (e.g. to improve your skill-set, to increase your 
productivity or to start your own business), but it important to identify and work towards achieving 
them. 

The key is to set ourselves achievable goals that align with our 
aspirations and motivate ourselves to work towards these aims 
even when things get challenging. 

The more that an individual uses their aspirations to motivate positive behaviour the more likely they 
are to achieve their goals. 
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Self-evaluation

Self-evaluation is a process whereby you objectively analyse your own capabilities and performance. 
It is vital that it is done honestly and with a focus on desired improvements rather than just self-criti-
cism. Self-evaluation should be a positive process that is rigorous and enables you to be critically re-
flective about yourself and your skills or attributes. The end goal should always be self-improvement.  

Self-evaluation should assist you to:

• Reflect on what you have done previously

• Think about what you might do next

• Consider your progress and development up to this point

• Deeply understand your professional practice, your professional learning and the impact of 
this on your thinking process, professional actions, strengths/weaknesses and aspirations 

Self-evaluation will involve:

• Asking deep and searching questions about yourself and your abilities

• Reflecting on what you do well and what you need to improve

• Using evidence from a range of sources to inform and support your self-evaluation

• Critically analysing your professional developmental needs and personal limitations

The self-evaluation process will enable you to:

• Plan for meaningful professional development 

• Engage in a critically reflective process on a regular basis

• Identify and focus on areas you wish to develop expertise or accomplishment

• Reassess your aspirations and goals  

The more objectively and honestly that an individual utilises self-evaluation, the more productive 
and positive the process will be. The key is to always focus on the end goal of self-improvement by 
identifying areas for personal and professional development. 
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Desire to learn

A desire to learn is vital to your personal and professional development and it is intrinsically linked 
to your aspirations. In order to improve you must be motivated to do so, a desire to learn new skills, 
competencies and abilities is the foundation of this process. Challenging yourself to improve is never 
easy and you will face difficulties along the way, remaining motivated in times of adversity is a key 
personal attribute. 

Professional development should be seen as an opportu-
nity for continuous life-long learning. This is especially im-
portant to anyone who is focussed on entrepreneurial en-
deavours as they will be required to develop their 
knowledge and learn many new practical skills. Everyday 
should be seen as an opportunity to learn something new 
and to strive for self-improvement.

The desire to learn influences every stage of an individual’s career or entrepreneurial endeavour. 
Some individual’s will possess a stronger desire to learn than others, however, we can all increase 
our desire to learn by challenging ourselves to learn something new at every opportunity. It is im-
portant to regularly reflect on our own learning to embed this new knowledge into our personal and 
professional practices. 

The stronger an individual’s desire to learn and self-improve, the more likely they are to continue 
working towards thier developmental goals when things get challenging. 

Adaptability

Adaptability is the ability to change in order to suit differ-
ent conditions. It is a truly invaluable competence in all 
aspects of life and crucial to a successful career or entre-
preneurial endeavour. Adaptability enables you to quickly 
respond to changing industrial trends, technological in-
novations, destabilising factors and any other challenge 
you face. The ability to adjust or shift makes you flexible 
and that is important because most industries today are in 
a state of constant flux.

Some individuals are more adaptable than others and your level of adaptability is often influenced 
by your personality type or by your past life experience. It is possible to increase your adaptability 
and to encourage others to improve this competence. Here are some ideas to consider when look-
ing to improve individual adaptability.

Change your thought process:

• See opportunities where others see potential challenges or failures

• Try to be more resourceful

• Forward plan and think ahead of the current situation
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Force yourself to take more risks:

• Do not be afraid to experiment

• Do not let the fear of failure limit your actions 

• Try to utilise a risk/reward analysis when making decisions

Encourage open-mindedness:

• Try to see the positives in all challenges

• Encourage and embrace curiosity 

• Actively engage with those who you disagree with 

Embrace learning: 

• See everything as a potential learning opportunity

• Actively seek out information on the latest trends relevant to your industry

• The more you learn about yourself the more adaptable you will become

Actively working to improve your adaptability is key to your personal and professional development. 
The more adaptable individuals often find it easier to achieve their goals and to fulfil their potential. 

Self-reflection

Self-reflection is a process by which you increase your understanding of who you are, what you value 
and why you think or act the way you do. It is similar to self-evaluation, however, where self-evalu-
ation focusses more on your professional skills and competencies, self-reflection focusses more on 
your personal attributes and attitudes. Both should be used in a constructive and positive way with 
a view to self-improvement.
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Self-reflection should be an ongoing process and is intrinsically linked to all of the previous four 
competencies. In order to improve and grow both personally and professionally, you need to self-re-
flect and assess the aspects of your personality, attitudes and behaviours that impact your ability to 
achieve your goals. Here are some ideas to consider when looking to self-reflect.

Be honest with yourself:

• Try to step back and be objective about yourself

• Ask yourself meaningful questions about your attitudes and behaviours

• Only by being honest can you identify what you need to change 

Identify your behaviour patterns:

• Be aware of your habits and patterns of behaviour

• Try to reduce your negative habits (e.g. destructive behaviours)

• Try to increase the patterns of behaviour that enable you to achieve your goals

Try to articulate your core values:

• Take the time to consider what is important to you

• What values do you find the most meaningful in life

• Ask yourself if you are living by these values
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Be more forgiving:

• Do not dwell on your limitations, forgive yourself and commit to improve 

• Try to forgive others and reduce any negative thoughts or feelings

Keep track of your self-reflection:

• Try to regularly self-reflect and monitor your observations

• Keep a log of your self-reflection and personal growth

 

The more an individual utilises self-reflection in a constructive and positive manner, the more they 
will understand themselves. This will then enable them to make the necessary adjustments that will 
increase their chances of achieving their goals. 

All of these five competencies are interlinked and work together as part of the personal and profes-
sional development process. The more you focus on developing these competencies the more suc-
cess you will have in your personal and professional development goals. Personal and professional 
development should be seen as a continuous cycle that you actively engage with throughout your 
life. 



Chapter 5: 
Transversal 
Competencies 

Transversal competencies are a selection of skills, attributes or 
abilities that are transferable across a range of roles or indus-
tries. They can also be called ‘soft skills’ or ‘universal compe-
tencies’ and are not specific to any job or working environ-
ment. The acquisition of transversal competencies is seen as 
vital in a dynamic and every changing world and are especially 
useful to entrepreneurial endeavours. 
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Introduction

This chapter focusses on what the main transversal skills are and why they are important to devel-
op and improve. Many of these competencies are often overlooked in the formal educational sys-
tems of all countries and require development via pro-active informal learning throughout our lives. 
These competencies are often developed through experience and can be improved by increasing 
our self-awareness, understanding our own limitations and striving for self-improvement. 

Being entrepreneurial requires a wide range of transversal competencies that compliment an indi-
vidual’s creative talent. Some individuals possess a wider range of transversal competencies than 
others. However, we can identify the transversal skills that we lack or that are necessary to develop 
in order to achieve our desired outcomes. The following transversal competencies are seen as key 
for any individual to possess or develop and are especially important to those looking to be more 
entrepreneurial. 
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Critical and innovative thinking

Critical thinking is the ability to analyze information accurately 
and make a logical judgement so you can decide what to do or 
what to believe. The definition of ‘critical’ comes from the Greek 
word kritikos meaning discerning. Critical thinking helps people to 
develop a positive attitude towards knowledge, new ideas or skills. 

Some of the most important benefits of ‘critical thinking’ are: 

• Improve language and presentation skills 

• Improve creativity skill

• Is crucial for self-reflection and self-evaluation 

• Positive attitude towards new ideas, skills, challenges 

The main components of ‘critical thinking’ are: 

• Identifying the problem: Identify what the problem/issue is and break it down so it is more 
specific as possible.

• Collection of information: Learn as much as possible about the problem/issue and make a 
list with the possible options.

• Evaluate the information: Evaluate the options/information to plan several solutions based 
on the available options. 

• Consider solutions: Consider the advantages/disadvantages of each of these options. It is 
important to plan what the risks and obstacles might be.

• Choose and implement: Find the most appropriate solution for the problem/issue. Follow 
and monitor the solution until the end of the task. 

• 



48

Innovative thinking is the ability to consider something new or different – is the definition of ‘think 
outside the box’.  Innovation thinking will help you in many ways such as: 

• Find new ways to accomplish tasks

• Solve problems

• Meet and accept new challenges

Tips to help you develop/improve the ‘innovative thinking’ skill: 

• Build your confidence

• Gather possible options and information

• Brainstorm to inspire new ideas

• Create a mind map 
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Interpersonal 

Interpersonal skills are a set of techniques and behav-
iors we use every day when we communicate and inter-
act with other people (family, friends, colleagues etc.). 
Interpersonal skills include the ability to communicate 
and build relationships with others. The definition of in-
terpersonal comes from inter and person – means the 
interaction between persons, the communication 
among two or more persons. 

The definition of ‘interpersonal skills’ includes: 

• Communication skills: Is the ability to communicate effectively with others  

• Emotional intelligence: Is the ability to understand and manage your own and others’ emo-
tions

• Team working: Is the ability to work with others in groups 

• Conflict management skills: Is the ability to identify and handle a conflict sensibly and ef-
ficiently 

• Openness to feedback: Is the ability to accept criticism by others 

• Leadership: Is the ability to lead tasks/projects into your working environment  

Intrapersonal 
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Intrapersonal skills are internal skills and attitudes that take place within a person’s own mind and is 
relate to ‘emotional intelligence’. When you have strong ‘intrapersonal skills’ you learn how to focus 
into your goal, set priorities and engage purposeful thinking and problem solving. 

‘Intrapersonal skills’ is the definition of ‘personal growth’. Personal growth or personal development 
involves all the enhancement of all aspects of the person, development of positive life skills and the 
development of a realistic and healthy self-esteem. These life skills are necessary for successfully 
living a productive and satisfying life into several categories such as family, friends, job, community, 
leisure etc. 

Some of the most important ‘Intrapersonal skills’ are: 

• Self-confidence: Is the ability to believe in your own abilities, knowledge and judgement 
and look positively at yourself and your abilities – is the definition of the ‘I’m so good’ at-
titude

• Flexibility: Is the ability to be open and willing to alternative solutions, to accept the unex-
pected and take on new roles 

• Adaptability: Is the ability to change actions in order to suit to a new situation or to achieve 
a goal 

• Productivity: Is the ability to effectively achieve any goals or responsibilities without stress 

• Vision: Is the ability to set goals in a logic and thoughtful way

• Strategic thinking: Is the ability to both short and long-term planning

• Decision making: Is the ability to choose between your available options, the best option 
without inner conflict and confusion.
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Global citizenship 

Global citizenship natures personal respect and respect for others, wherever they live. A global cit-
izen is someone who is aware and understands the wider world - and their place in it. 

Global citizenship helps people to:

• Be aware of their role in the wider world and fights social injustice at local, national and 
global levels

• Respect and value diversity 

• Take an active role into the community from a local level to a global level

• Willing to act to make the world a more equitable and sustainable place

• Take responsibility for their actions  

• Think critically and make informed decisions 

• Improve the creativity and proactivity skills 

Become a global citizen. Become a change maker.

Global citizenship’ is on the rise because the improvement 
of technology has dramatically increased the awareness of 
other cultures in order to understand what is happening in 
countries around the world. According to the BBC World 
Service poll 2016 people are increasingly identifying them-
selves as global citizens rather than national citizens. 

Global citizenship allows us to see that we have more sim-
ilarities with other countries, cultures or regions because 
we all need the basic necessities such as food, clean water, 
peace and love. 
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Media and information

Media and information literacy refers to the ability to access information, analyze it and create 
media content. Media and Information Literacy (MIL) consists of three dimensions, these are: Infor-
mation Literacy, Media Literacy, and ICT or Digital Literacy. It is “a new literacy construct that supports 
empowers people, communities and nations to participate in and contribute to global knowledge 
societies” (UNESCO, 2013). 

“Media Literacy is the ability to ‘read’ and understand visual, aural and digital messages. It means 
having the skills to understand and interact with the media analytically, critically and knowledgea-

bly.” - Burton, Lee

‘

Media literacy’ helps people to:

• Learn to think critically 

• Become a smart customer of products and in-
formation 

• Create media content responsibly 

• Identify the role of media in our culture 

• Encourage to actively participate in public af-
fairs as a citizen 

• Critically evaluate the source of any information 

As a result, these are five key questions should consider regarding to media literacy:

• Who created this message?

• Why did they make it?

• Who is the message for?

• Which lifestyles, values, and points of view are represented -- or missing?

• Why is this message being sent?
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Closing Thoughts

This methodology and the Creativity Training for Europe project is focussed on supporting people 
to utilise their creative talents in a productive way. The project has focussed on developing the key 
skills and competencies necessary to increase the chances of a creative individual achieving their 
personal and professional goals. The project aims to be a useful tool in tackling the underemploy-
ment of creative people by offering effective strategies for the development of relevant high-quality 
skills and competences and by promoting entrepreneurial education and social entrepreneurship.  

As part of the project the consortium has focussed on two important aims:

1) Training creative individuals and encouraging entrepreneurial endeavours

From a European framework established in the initial phase of the project, the consortium developed 
a training curriculum and a methodology to provide educational content to both creative individ-
uals and those who support their development. This training content provides information, advice 
and guidance to anyone looking to encourage creative talent and entrepreneurial endeavours.  The 
information provided is complimented by a section practical activities that focus on developing the 
key competencies identified within the European framework. 

These high-value open educational resources are freely accessible to creative people and educators 
in Europe. They can be used to reinforce creative competences under a perspective of entrepreneur-
ship and enhancing professional potential and personal growth.

2) Creating a digital environment to support creative individuals

To compliment these educational resources the consortium has developed two useful digital envi-
ronments. Firstly there is a ‘Creative Training Community’ social platform where creative people can 
share their talents as well as communicate and collaborate with other creative individuals. 

The aim is to establish a meeting point and community for collaboration with other professionals, or 
with people/companies that may find value in their talents. Having an online community of creative 
people from Europe serves as a point of support to facilitate the exchange of ideas, build networks 
and encourage entrepreneurial endeavours. This community looks to support individuals to under-
take their own projects, offer their work and skills, and bring their professional offer closer to the 
needs and opportunities offered by the market.

Creative Training Community – https://creativitytrainingproject.netsons.org/creative-training-com-
munity/

The second digital environment is an educational platform with content that supports our educa-
tional resources. This platform is populated with useful links, videos and activities to signpost users 
to additional educational resources and useful information. 

Creativity Training Educational Platform – https://academy-creativetrainingproject.eu/

As educators it is important that we support others to achieve their goals and to fulfil their potential 
wherever possible. By engaging with the Creativity Training for Europe project the consortium hopes 
that you will be empowered to support those creative people who may not be using their talents in 
the most productive manner. It is important that where applicable you always: 

https://creativitytrainingproject.netsons.org/creative-training-community/
https://creativitytrainingproject.netsons.org/creative-training-community/
https://academy-creativetrainingproject.eu/
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1. Encouraging Creativity

• Encourage creativity in all forms, whether it be nurturing a creative talent or creative think-
ing and problem solving

• Engage learners in pro-active, positive and productive ways that support them to explore 
their creativity

• Encourage creative individuals to develop their talents and seek out others who can further 
support their development

2. Encouraging Entrepreneurship 

• Encourage creative individuals to explore potential entrepreneurial endeavours that ena-
ble them to utilise their creative talents

• Assist creative individuals to actively investigate entrepreneurial endeavours as a viable 
career option

• Encourage creative individuals to build on their creative talent by developing additional 
entrepreneurial competencies
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